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What Are We Talking About?

• Taking action to face the challenges of 
underage drinking in your community

• Eliminating youth-oriented alcohol 
promotions and products when they appear 
in your community



The Culprits

Beer T-Shirts



Spykes



Binge-Drinking Games



What is Oregon Partnership?
• OP is Oregon’s leading non-profit that partners with 

communities, educators, law enforcement, treatment 
providers and families to prevent alcohol and drug 
abuse

• Conducts statewide public awareness campaigns on 
underage drinking, drug trends and parental action

• Advises state and national lawmakers on preventing 
substance abuse

• Operates four 24-hour crisis lines where our trained 
staff and volunteers respond to more than 16,000 
calls a year.



The Challenge In Oregon

• Eighth-grade 
alcohol use 
remains 
unacceptably 
high



Getting Started
• The Merchants - Familiarize yourself with 

stores popular with kids and the products 
they sell

• Headquarters - Stores popular with kids 
almost always national chains, little 
involvement in local communities. 
Remember, product decisions are usually 
made at headquarters

• The Web – visit store websites. They often 
describe target markets as teens or tweens
– even for products promoting drinking



Targeting The Product

• Write letters to the parent 
company

• Work with your partners
• Promote media coverage
• Effective messaging



Action Alerts!
• Quick response 

with short, clear 
e-mails

• Eye-catching 
format

• Say exactly what 
you want people 
to do

• Utilize an 
extensive e-mail 
network, 
including 
national contacts 
and the media



Use the Media!

• Use Action Alerts AND press 
releases

• Post on web sites and blogs
• Use media coverage to 

generate interest



The Macy’s T-Shirt Story
• Started with one 

person incensed with 
ad

• Parent company didn’t 
respond to our letter

• Until extensive local 
TV coverage

• New York Times article 
cemented victory



The Spykes Story
• Great 

cooperation with 
partners

• National media 
took notice in 
big way

• OP blog helped 
spread message 
and got results



The Drinking Games Story
• Kohl’s and Linens ‘n 

Things responded  
relatively quickly to 
media coverage and 
pressure from 
interest groups

• OP worked with Join 
Together and the 
Center of Science in 
the Public Interest



For More Information:
Contact Oregon Partnership

6443 S.W. Beaverton-Hillsdale Hwy, 
Suite 200

Portland, Or. 97221
503-244-5211

www.orpartnership.org
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